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WHY IT IS IMPORTANT HOW TO APPLY
CHANNEL P&L INTEGRATED SYSTEM PRICING, TERMS & COND / PROMOS
¢ Scenario Simulation, 3-yr Channel Business Plans * Cross-Channel Cannibalization, Utility
* Operations-Marketing Strategies, Services, Net Modeling
Profit / Economic Value-Added impact * Tiered Pricing, Coherency & SKU
optimization




