
INTEGRATED EXECUTION TOOLS – TRENDS FORECASTING

TRENDS NON-CAUSAL 
FORECASTING

• Trend Analysis: 
Brand, Pack, 
Category, 
Competition
• Modified Moving 

Average Seasonality 
Adjusted 
• Strategic Brand/ 

Pack/ Channel 
Corridors 
• Long-Term 

Consumer Drivers

Total SparklingBRAND / PACK FORECAST MODELING INPUTS
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Actual Reseasoned Trend

0.76 R2 =

OPP. 

MAP

NON-CAUSAL FORECASTING 

• Trend Analysis: Brand, Pack, Category, Competition

• Modified Moving Average Seasonality Adjusted 

OPPORT. MAPPING (NON-CAUSAL)

• Strat Brand / Pack / Channel Corridors 

• Long-Term Consumer Drivers

WHY IT IS IMPORTANT HOW TO APPLY


